“DON'T GET THEM TIRED BEFORE THEY ARE DONE WITH THEIR
SHOPPING!”

CJI spoke to Robin Hall, Vice President, Vertex
Productions — the California-based themed design
company — on what made the indoor Camp Snoopy
at the Mall of America tremendously successful.
Excerpts:

“User comfort is paramount in any design and that is
especially important in large malls. We did a lot of
research and came away with three key areas, on
which to focus our efforts in this direction.

We discovered that most people left the mall not because they
were done with shopping. They packed up because their feet
were tired. So, we sloped our paving up and down, undulating
the floor to relieve ankles from repetitive motion over a hard
surface. We added some softer surfaces in various areas to give a
more cushioned walk. Lastly, we installed lots of benches. These
increase the lengths of stay as visitors indulged in what everyone
loves to do — people-watching!

Mothers, who are the biggest shoppers, are pulled away from
shopping as malls often aren’t designed to entertain children.
“Get the kids to do something,” defined as a key objective, led
to creation of Camp Snoopy entertainment and Ride Park. Rides,
shows and play areas allow mothers to relax a bit while the kids
are kept occupied. In fact, mothers were using Camp Snoopy to
reward good behavior of children while they went ahead with
their shopping.

Noise control is an important aspect of user comfort. We selected
quiet rides or added sound mitigation to our rides to eliminate
fatiguing black noise from the environs. We planted lots of trees
to block the path of sound waves. To make the sound of happy
screams from the roller coasters pleasurable, we installed
waterfalls to add white noise to the environs. That gives a boost
to the shoppers’” mood, which is good for business!”

“Enhanced comfort levels are bound to increase visitor’s length
of stay and make the treasury chaps happy because it eventually
reflects in higher volumes at the billing counters.”

(For more info about Vertex Productions please visit http://
www.vertexproductions.com)






